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“In the end, what’s most meaningful is creating 
positive, uplifting outcomes for human 
experiences and human relationships. Business, 
like life, is all about how you make people feel. 
It’s that simple, and it’s that hard.”

-Danny Meyer



Three Approaches: Focus 1

Creating Community: Hospitality & Engagement Strategies

• Ali Boyle, Alexandria Nicole Cellars

• Shae Frichette, Frichette Winery | Sashay
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WA Wine & Brand Messaging that Works

• Lacey Lybecker, Cairdeas Winery

• Bryan Otis, Matthews Winery

Three Approaches: Focus 2
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Effective and Engaging Digital Media

• Brooke Huffman, The Social Sip

• JJ Williams, Kiona Vineyards & Winery

Slide TitleThree Approaches: Focus 3
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Creating Community: Hospitality & Engagement Strategies
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THEMES

• Hospitality: how to hire for it, train for it, and retain for it

• Trust but verify: put yourself in your guests' shoes

• Measuring and rewarding success



WA Wine & Brand Messaging that Works
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THEMES

• 5 message points to talk about #WAwine

• Each winery is a contributor to the WA Wine story

• Formalizing your mission, vision and values for your winery

• Training and education around communication is everything

• Big picture to small picture: WA Wine + your brand story



5 Key Messages to Talk about #WAwine
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"Washington Wine is the Pacific Northwest in Every Bottle"

"Natural Beauty, Endless Adventure"

"Products that Change the World"

"An Inclusive Community"

"Obsession with Quality & Innovation"



1. “Washington Wine is the PNW in Every Bottle”
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2. “Natural Beauty, Endless Adventure”

WINEVIT® 2024



3. “Products that Change the World”
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4. “An Inclusive Community”
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5. “Obsession with Quality & Innovation”
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Effective and Engaging Digital Media
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THEMES

• Identifying your target audience

• What story do you want your audiences to take away?

• Social media as a customer service channel for your business

• What are your goals for each social media channel?

• Overview and insights for social media for 2024



Digital Marketing
Reimagining Your Customer Experience 

through Digital & Social Media Marketing
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Social Trends

Social commerce sales grew 34.4% last year to $53.10 billion 
and are expected to grow by over 20% over the next three 
years to reach $107.17 billion by 2025.
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Social Trends

Social media is central to the Millennial and Gen Z purchase 
journey. 
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Social Selling

Social media should educate, engage and excite followers to 
enjoy your wines through winery visits and online or tasting 
room purchases.  
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Social Selling

Clearly define and understand your winery’s brand.
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Social Selling

10x more people will see your website than your physical 
location. 
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Social Selling

Your digital channels (website, social media, Google listing, etc.) 
aren’t a printed brochure.  
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Visual storytelling is critical to capture attention.  

Intentional Marketing
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Identify channels that fit your winery’s brand.

Intentional Marketing
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70% of shoppers look to Instagram for their next purchase.

Slide TitleInstagram Effectiveness Tips
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Use the collaboration tool. 

Slide TitleInstagram Effectiveness Tips
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Slide TitleInstagram Effectiveness Tips
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Create an event highlight and keep it current.



Slide TitleInstagram Effectiveness Tips
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Short form video, like Reels, still receive the biggest reach to 
new audiences.

Reels receive a reach rate of 14% while other media types see 
a reach rate between 9%-10%.













Slide TitleArtificial Intelligence
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Use tools like ChatGPT to create prompts for social media posts, press 
releases, analyzing data and so much more. 



Slide TitleArtificial Intelligence
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Vidyo.ai starts with a video input and creates multiple pieces of useful 
content. 



Slide TitleArtificial Intelligence
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Slide TitleArtificial Intelligence
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Slide TitleAI & Instagram - Backdrop
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Slide TitleAI & Instagram
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Slide TitleAI & Instagram - Stickers
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Slide TitleResources/Tools
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Text Wine to (844) 939-3836 for a pdf of my go-to resources.



www.thesocialsip.org

brooke@thesocialsip.org

WINEVIT® 2024  |  DISCOVER. ENGAGE. CONNECT.

Thank you!

The Social Sip
Brooke Huffman



Q&A

COLLABORATION IS THE KEY TO OUR SUCCESS

#WAwine |    washingtonwine.org


